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Key
takeaways

Best-in-class
and scalable
capabilities
built over a
long history of
INNovation

Ability to serve
current and
emerging consumer
needs creates
several pathways

to grow
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Favourable
market forces and
diverse business
model position
business for

strong growth
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Delivering U.S. growth
from a solid base

€) FIDELITYLFE eFinancial
Protection-oriented Digitally focused, Data anao
life insurance carrier direct-to-consumer technology
20+ years' experience marketing and leveraged across
with accelerated sales agency enterprise

underwriting
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History of innovation

Innovative

thinking

1896 - 2006

e One of the first to
sell life insurance
to men and women

» Early adopter
of automated
underwriting

* Among the first to
use pharmacy data
for underwriting and
to offer paperless
application

 First to be approved
for “dynamic”
app and offer
e-signature

Innovative
product

Pioneer in analytics at
point-of-sale to bypass
medical underwriting

Introduced immediate
issue, non-medically
underwritten coverage at
a competitive price

Patented RAPIDecision®
Life and LifeTime Benefit
Term (LBT) worksite
product

Began offering life
insurance to Progressive
P&C customers

Acquired eFinancial, a
direct-to-consumer
agency founded in 2001

Innovative
technology

2017 - 2018

Launched technology
to manage all aspects
of policy lifecycle
Added Machine
Learning capability

Launched fully online
Term Life insurance
sales experience

Adopted
cloud-based dialer
and CRM systems,
enabling a fully

remote workforce

Launched Machine
Learning-powered
Rapid Value Score

Expanded
pharmacy modeling
and scoring

iAM ‘ VEsTOR
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2021-2022
Launched new Acquisition
fully-online, one-year ~ PY iA

Term Life product

marketed through

Progressive

LabPiQture
implemented for
enhanced, accelerated
underwriting

Launched consolidated
application programming
interface (API) to

offer Fidelity Life’s
underwriting platform

as a service
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Ability to serve all consumer needs

U.S. Consumer Preferences

44%

Research Online
+ Buy In Person

@)

Fidelity Life product,

processes, and technology
powering third-party
brokers

Source: 2024 LIMRA Insurance Barometer Study,

24%

Research Online
+ Buy via Phone,
Mail, Online Chat

o

Fidelity Life and other

top carriers sold via
phone with remote
eFinancial agents

24%

Research
+ Buy Entirely
Online

L

Fidelity Life products

sold fully online, or start
online and finish with
eFinancial agent
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8%
Say They

Wouldn't Use
Internet at All

AY 4
~ -
4 N

Fidelity Life products
offered through affinity
partners and as
Voluntary Worksite
Benefits
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INVESTOR
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Market dynamics favourable
to growth

E i 16]

£

Vericity's recent Insurtechs and Consumer life Opportunity in
growth continues direct-to-consumer Insurance need large, growing
to outpace competitors greater than ever Voluntary Worksite
U.S. Life Insurance exiting the —and expanding in Benefits market
Market U.S. Market younger demos with nearly $10B

IN annual sales
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Several pathways for future growth

Agent-Assisted

- . Digital Sales
Vericity's Direct to Co-Branded Marketplace Platforms

Consumer Brands Cross-Selling Offering

Go-To-Market
Avenues

iAST

Financial Group

Third
Party
Brokers

Vericity's proprietary intellectual property as a service — product, underwriting, and technology

2025
INVESTOR
EVENT
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Unlock scale
and deliver profitable
growth

-~ 10%+ annual
. sales growth'

. Deliver positive core ®
~~ operating profit

1hvest todep]oy powerful capabllltles to meet @
: >;'€urrent and future consumer demands

For all footnotes on this slide, refer to slide in appendix
for more details.
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Strategic growth initiatives

Expanding sales and achieving scale,

the IA way
Expand Grow
target market digitally-enabled
reach sales
U.S. Middle Direct-to-
Market consumer

Target m Launch
agent-assisted

The ,A digital sales

Scalability Products Power instant-issue
products for
Technology brokers

For all footnotes on this slide, refer to slide in appendix for more details.

Build
strategic
partnerships

Extend proven
models

Launch
Voluntary Worksite
Benefits business

Leverage proven
product and model
for growth

iAM ‘ NVESTOR
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Financial
target!

G
10%+

Annual sales
growth
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Footnotes

Slide 9 and 10

(1) See “Forward-Looking Statements”. Market guidance has been made available by iA Financial Group on the date of this presentation. The purpose of this financial guidance is
to provide a description of management's expectations regarding iA Financial Group's annual and medium-term financial performance and may not be appropriate for other
purposes. Actual results could vary materially as a result of numerous factors, including the risk factors referenced herein. Certain material assumptions relating to market
guidance and other related financial and operating targets are described in this presentation and presentation material made available concurrently herewith.
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Non-1FRS and Additional Financial Measures
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iA Financial Corporation (hereinafter referred to as the “Company”) reports its financial results and statements in accordance with IFRS® Accounting Standards
(referred to as “IFRS” in this document). The Company also publishes certain financial measures or ratios that are not presented in accordance with IFRS. The
Company uses non-IFRS and other financial measures when evaluating its results and measuring its performance. The Company believes that such measures
provide additional information to better understand its financial results and assess its growth and earnings potential, and that they facilitate comparison of the
quarterly and full year results of the Company's ongoing operations. Since such non-IFRS and other financial measures do not have standardized definitions and
meaning, they may differ from similar measures used by other institutions and should not be viewed as an alternative to measures of financial performance,
financial position or cash flow determined in accordance with IFRS. The Company strongly encourages investors to review its financial statements and other
publicly filed reports in their entirety and not to rely on any single financial measure.

Non-IFRS financial measures include core earnings (losses).

Non-IFRS ratios include core earnings per common share (core EPS); core return on common shareholders’ equity (core ROE); dividend payout ratio, core; and
financial leverage ratio.

Supplementary financial measures include return on common shareholder’'s equity (ROE); Assets under Administration; Assets under Management; capital
available for deployment; organic capital generation; Net premiums; Premium equivalents and deposits and sales.

For relevant information about non-IFRS and other financial measures, including a reconciliation of non-IFRS financial measures to the most directly comparable
IFRS measure used in this document, see the “Non-IFRS and Additional Financial Measures” section in the Management's Discussion and Analysis (MD&A) for the
period ending December 31, 2024, which is hereby incorporated by reference and is available for review on SEDAR+ at sedarplus.ca or on iA Financial Group's
website at ia.ca.

In this presentation, items marked with the T symbol are non-IFRS financial measures and items marked with the T symbol are non-IFRS ratios.
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Forward-looking statements

This document may contain statements relating to strategies used by iA Financial Group or statements that are predictive or otherwise forward-looking in nature, that depend upon or refer to future events or
conditions, or that include words such as “may”, “will”, “could”, “should”, “would”, “suspect”, “expect”, “anticipate”, “intend”, “plan”, “believe”, “estimate”, and “continue” (or the negative thereof), as well as words such as
“objective”, “goal”, “guidance”, “outlook” and “forecast”, or other similar words or expressions. Such statements constitute forward-looking statements within the meaning of securities laws. In this document, forward-
looking statements include, but are not limited to, statements relating to financial guidance, strategies and outlook. These statements are not historical facts; they represent only expectations, estimates and
projections regarding future events and are subject to change.

Although iA Financial Group believes that the expectations reflected in such forward-looking statements are reasonable, such statements involve risks and uncertainties, and undue reliance should not be placed on

such statements. In addition, certain material factors or assumptions are applied in making forward-looking statements, and actual results may differ materially from those expressed or implied in such statements.
The dividend and distribution policy is subject to change and dividends and distributions are declared or made at the discretion of the Board of Directors.

Material factors and risks that could cause actual results to differ materially from expectations include, but are not limited to: general business and economic conditions; level of competition and consolidation and
ability to adapt products and services to market or customer changes; information technology, data protection, governance and management, including privacy breach, and information security risks, including
cyber risks; level of inflation; performance and volatility of equity markets; interest rate fluctuations; hedging strategy risks; accuracy of information received from counterparties and the ability of counterparties to
meet their obligations; unexpected changes in pricing or reserving assumptions; iA Financial Group liquidity risk, including the availability of funding to meet financial liabilities at expected maturity dates;
mismanagement or dependence on third-party relationships in a supply chain context; ability to attract, develop and retain key employees; risk of inappropriate design, implementation or use of complex models;
fraud risk; changes in laws and regulations, including tax laws; contractual and legal disputes; actions by regulatory authorities that may affect the business or operations of iA Financial Group or its business
partners; changes made to capital and liquidity guidelines; risks associated with the regional or global political and social environment; geopolitical and trade uncertainty; climate-related risks including extreme
weather events or longer-term climate changes and the transition to a low-carbon economy; iA Financial Group’s ability to meet stakeholder expectations on environmental, social and governance matters; the
occurrence of natural or man-made disasters, international conflicts, pandemic diseases (such as the COVID-19 pandemic) and acts of terrorism; and downgrades in the financial strength or credit ratings
of iA Financial Group or its subsidiaries.

Material factors and assumptions used in the preparation of financial outlook include, but are not limited to: accuracy of estimates, assumptions and judgments under applicable accounting policies, and no
material change in accounting standards and policies applicable to the Company; no material variation in interest rates; no significant changes to the Company'’s effective tax rate; no material changes in the level of
the Company's regulatory capital requirements; availability of options for deployment of excess capital; credit experience, mortality, morbidity, longevity and policyholder behaviour being in line with actuarial
experience studies; investment returns being in line with the Company’s expectations and consistent with historical trends; different business growth rates per business unit; no unexpected changes in the
economic, competitive, insurance, legal or regulatory environment or actions by regulatory authorities that could have a material impact on the business or operations of iA Financial Group or its business partners;
no unexpected change in the number of shares outstanding; and the non-materialization of risks or other factors mentioned or discussed elsewhere in this document or found in the “Risk Management” section of
the Company’'s Management's Discussion and Analysis for 2024 that could influence the Company's performance or results.

Economic and financial instability, driven by geopolitical tensions such as the Ukraine war, Middle East conflicts and other global conflicts, as well as tensions related to China, could cause global market volatility. In
addition, trade barriers, such as potential and actual tariffs by the U.S., could shift global growth and trade patterns and have a ripple effect on supply chains, potentially further disrupting markets. These events,
among others, could lead to reduced consumer and investor confidence, significant financial volatility, or limited growth opportunities. Political instability in Canada and potential early elections add to the
uncertainty.

Additional information about the material factors that could cause actual results to differ materially from expectations and about material factors or assumptions applied in making forward-looking statements may
be found in the “Risk Management” section of the Management's Discussion and Analysis for 2024, the “Management of Financial Risks Associated with Financial Instruments and Insurance Contracts” note to the
audited consolidated financial statements for the year ended December 31, 2024 and elsewhere in iA Financial Group’s filings with the Canadian Securities Administrators, which are available for review at
sedarplus.ca.

The forward-looking statements in this document reflect iA Financial Group’s expectations as of the date of this document. iA Financial Group does not undertake to update or release any revisions to these
forward-looking statements to reflect events or circumstances after the date of this document or to reflect the occurrence of unanticipated events, except as required by law.
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